


ol Supram g gl 2553 bl N

ICP 1, iz M5

_—

_I' Sl !




Risk Communication: Some definitions
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Risk Assessment
Science based

Risk Management
Policy based

Risk Communication
Interactive exchange of information &
opinions concerning risks

FSANZ-Food Standards Austratia New Zealand (2014). Risk Communication. Available from:
hitps//www_foodstandards gov.au/sclence/riskanalysis/riskcommunication/Pages/Risk-communication.aspx
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oordin \ated effort based on an
oice of channels, providing clear, timely, accura
ecific messages from credible sources.
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Misinformation risk definition
problems

COVID-19 risk definition problems

uncertainty issue-related

seriousness of z ’
= (not enough trustworthiness issue-related
disease and :
5 g 2 knowledge of values, beliefs
individual risk 5 i
available) communicators

Figure 1. A multi-layered problem of risk definition in the context of the COVID-19 pandemic. (Note: This graphic does not
aim to be all-encompassing.).

N. M. Krause, . Freiling, B. Beets, and D. Brossard, "Fact-checking as risk communication: the multi-layered risk of
misinformation in times of COVID-19," Journal of Risk Research, vol. 23, no. 7-8, pp. 1052-1059, 2020.



59 P gl Sy SLS H1 sleid ) Jgo!

Gl 4 LSS Jlas Cu o SauY s SOl S olbls )|
Ailwd S5 alads leaind
Ay o0 0y Ll pole g aiiie waleld 5 e Slegeual

A Blad oz Slbls )| gloon] b g s o powe

o 0o O 0O O

el Db By 5l s Sguge wiejls Sl xul Sl bl anT



munication &
Engagement

go—m LNIVERSIT \




What is RCCE
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Risk Communication & Community Engagement
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Effective RCCE
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Best practices in Risk Communication (According to

® WHO)

1. Create and maintain trust
2. Acknowledge and communicate even in uncertainty
3. Coordinate

4. Be transparent & fast with the first and all
communications

5. Be proactive in public communication

6. Involve and engage those affected

7. Use integrated approaches

8. Build national capacity, support national ownership

@IUIM




COVID-19 and Risk Communication:
What worked and what did not work?
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@ Problem 3: The communication process (1)

The messenger: Where are the experts? And who is an expert in COVID19?

Issues Crisis and
Communication Crisis Management Risk Emergency Risk
Type Communication Communication Communication |Communication
Communicator Member of the Member of the Expert who s not Expertwhois
prganization impacted  omganization mpacted  directly impacted by | impacted by
by the Crisis by the crsis putcomes outcomes
g Lsgent and Am.(.qmed, o 'T‘ Anucipated wih litt'e | Urgent and
urexpecied SOREWON iyt Or O Hrme peessure unexpected
P by the communicator e
Message Purpose lain, persuade
Explain and Explain and Empower :; s v
persuade persuade decision-making |

decision-making.
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An integrated model for
emergency risk communication

Adapted Irom new IHR external assessment tool - WHO

Strategies, plans, SOPs, structures,
resources, and simulation exercises to
Media and social media test systems
surveillance, partner,
stakeholder, community -
feedback, emergency

Mechanisms at
anthropology KAP studles,

national, local,
other social science tool international levels

with stakeholders
(health care
workers, NGOs,
volunteers, civil
soclety, etc.)

Directly or through Influencers,
including awareness campaigns,
community radio, interpersonal
communication, using existing
community engagement
mechanisms

Media, social media,
web, 1EC materials,
social mobilization, etc.




Any question?



